






The concept of being an intern seems 
like a racket at times. You know, you 
take a low- or no-paying, entry-level po-
sition in a CPA firm or auditing depart-
ment while, in many cases, you pay your 
college for the credits you earn for the 
work. But the reality is that dipping a 
toe into the world of accounting through 
an internship can often be an exhilarat-
ing prospect. Internships, especially in 
the accounting field, can carry a lot of 
responsibility, especially for someone 
exiting high school or beginning their 
first year of college. And your real-world 
experience can be the difference be-
tween you and the next candidate when 
it comes to being hired for a “real” job.

A great internship is one that ex-
poses its interns to the duties of all of 
an office’s workers, everyone integral to 

the team, from the administrative help 
who copy and fax files and information 
to associates who are responsible for 
more complex assignments, including 
assembling tax returns and developing 
flowcharts. Working under an experi-
enced supervisor or auditor, in some 
cases even a partner, an intern’s daily 
workload might include compiling client 
information, keying data into software or 
observing inventory counts.

According to Robert H. Miller, author 
of Campus Confidential, internships can 
be an invaluable opportunity for a student 
looking to break into the big-money world 
of accounting and other business-related 
jobs. Here’s how Miller says to best find 
the perfect starter position:

Network, network, network: Reach 
out to “as many of your contacts as 
you can,” says Miller, including your 
parents, their friends, any neighbors, 
even aunts and uncles. “We’re all a 
few degrees removed from where 
we’d like to be,” he says. Miller also 
suggests “guerrilla marketing” – mak-
ing cold calls or writing letters to 
strangers who are involved in the 
kind of work you’d like to explore. 
“Most successful people are inter-
ested in helping young students who 
want to follow in their footsteps,” he 
says. “You’d be surprised how suc-
cessful this approach can be.” 

Check other resources: Colleges 
and universities usually have intern-
ship relationships with local CPAs 
already established, and the Ameri-
can Institute of Certified Public Ac-
countants has a number of career 
opportunities and mentoring possi-
bilities available at its website, www.
aicpa.org, and its affiliated Young 
CPA Network. Of course, you should 
also log on to our website (free and 
easy!), www.startheregoplaces.com, 
to read interviews, view video pro-
files, find professional resources 
play our games, and take workshops. 

HOW TO 
GET AN 
INTERNSHIP
THE BEST WAY TO KNOW IF 
YOU’LL LIKE A CAREER IS TO 
TRY YOUR HAND AT IT. HERE’S 
THE DOWN-AND-DIRTY ON HOW 
TO SNAG THAT ALL-IMPORTANT 
OPPORTUNITY BY WAY OF AN 
INTERNSHIP.
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CAREER TIP N0. 9
Join professional associations, like 
the AICPA. You’ll network and 
socialize with colleagues who will 
undoubtedly become friends.
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BY JEFFREY RESSNER

Your real-world experience 
can be the difference between 

you and the next candidate 
when it comes to being hired 

for a “real” job.
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It will all help you navigate your ca-
reer path. Your high school guid-
ance counselor or various state CPA 
associations and societies can also 
be useful. Find state-by-state infor-
mation on everything from licensing 
to exam dates to state society mem-
bership at www.aicpa.org.

Compose yourself: Any prospective 
intern should have a “well-crafted, 
concise letter asking for an inter-
view or appointment.” Don’t worry 
about including a lengthy resume or 
other biographical material. “You’re 
looking for a foot in the door,” Miller 
says. While the letter might include 
a sentence or two about computer 
skills, high school achievements, 
entrepreneurial ventures or even 
personal references, keep it brief. 
“You’re targeting busy people who 
don’t have time to wade through 
lots of paperwork. You need to 
catch their eye quickly.” And make 
sure your letter is thoroughly pro-
fessional, with no spelling errors or 
other faux pas. 

Interview immaculately: “CPAs navi-
gate the business world, so show up 
for the interview wearing a coat and 
tie, or a nice suit if you have one,” says 
Miller. Be sure to make eye contact 
and keep things respectful through-
out. Also, have some questions ready 
and show your familiarity with the 

company. “In this Internet age, it’s 
very easy to research accounting 
firms and their executives,” he says. 
“Come prepared with a knowledge 
of the firm and its partners, and  
offer a willingness to do whatever is 
asked, even if that means starting in 
the mailroom.”

Take no for an answer: Cold-calling 
strangers or sending out letters 
will often result in the door being 
slammed in your face. Get over it 
and move on. “It certainly takes 
some guts and you might have to 
deal with rejection,” Miller admits, 
“but all successful people have had 
their share of rejection.”

Soak up everything: An internship 
can lead to a full-time position or 
even a lifelong career. But even at 
its minimum, it will give you a leg 
up compared to other students en-
tering the field with no experience. 
Use your internship to learn every-
thing from office slang and short-
hand to the proper ways of dealing 
with individual clients and corpora-
tions. “Showing a willingness to roll 
up your sleeves and get to work as 
an intern makes a huge difference,” 
concludes Miller. “You definitely 
have a much better chance of being 
hired full-time than you do coming 
out of school and appearing cold on 
a resume.”

A whopping 82 percent of finance and accounting employees say it’s 
unlikely they’ll lose their jobs, according to a recent survey conducted by 
recruiting and staffing firm Spherion Corp.
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Hey Sherlock, cracking cases and 
sleuth-like detective work are your 
idea of a good time. (A) WHAT’S 

YOUR 
TYPE?
BY SUZANNE GANNON

You bought your first Xbox at age 12 with the change you earned doing 
chores around the house. You invested what you made mowing lawns 
last summer in a hot stock and doubled your money. You and your 
Girl Scout troop funded a trip to Disney World with the dough you 
raised selling Thin Mints and coconut Samoas. If you have a knack for  
numbers and a keen curiosity about business but you haven’t got a 
clue about how to parlay these attributes into an exciting future, take 
this CPA Personality Quiz and learn how you might convert your assets 
into a rewarding – and lucrative – career as a CPA. Find out more about 
each of these types of CPAs at www.startheregoplaces.com.

Check off the statements that 
sound the most like you. Then 
flip the magazine upside-down 
to find out which CPA career 
tracks might figure in your  
future.
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Answers:

A If you checked two or more state-
ments marked with an A, the career 
of a Forensic Accountant may appeal 
to you. Traits common among forensic 
accountants include: curiosity, persis-
tence, creativity, discretion, organiza-
tion, confidence, and sound profes-
sional judgment.

B If you checked two or more state-
ments marked with a B, a career as an 
Environmental Accountant might be 
just the ticket. Environmental Account-
ing is a growing field that identifies re-
source use and measures and communi-
cates the costs of a company’s actual or 
potential impact on the environment.

C If you checked two or more state-
ments marked with a C, then follow the 
route to becoming a Public Accountant. 
You’ll learn an extensive list of skills, in-
cluding: auditing and attest functions, 
tax consulting, and financial planning. 
With that kind of resume, you can move 
up the ranks at an accounting firm or 
start your own consulting company.

D If you checked two or more state-
ments marked with a D, then you might 
be suited for a career as a Government/
Securities Accountant. Local govern-
ment or even top officials in Washing-
ton may need you to give advice on 
budgets, spending priorities and tax 
programs. You could even wind up in-
vestigating white-collar crimes with the 
FBI or working with the Securities and 
Exchange Commission on Wall Street.

E If you checked two or more state-
ments marked with an E, then consider 
a career as a Corporate Accountant/
CFO. CPAs are essential to the sur-
vival of public and private companies 
in every industry. They serve as Con-
trollers, Financial Analysts, CFOs and 
even CEOs. At any level, the strategic 
advice and insight CPAs supply help 
to determine a company’s profitability, 
growth, and overall future.

F If you checked two or more state-
ments marked with an F, then the job 
of a Private Accountant in the enter-
tainment biz might be for you. Showbiz 
accounting is a glamorous niche in which 
CPAs provide financial services to any 
and all sectors of the Hollywood studio 
scene, including serving as an accoun-
tant to the stars. Negotiation skills and 
an ability to remain cool under pressure 
will serve you well.

A born leader with a strong 
conscience, you don’t stand for 
cheating or other students who 
“share” research papers. (D)

Initiative and self-discipline are 
your middle names. (C)

When you picture your future, you 
see yourself knee-deep in all of 
the intricacies of launching a new 
product: It’s the cost planning, the 
marketing budgets and the raising 
money that excite you! (E) 

You have a recurring “hero” dream 
in which you uncover a major fi-
nancial scandal, track down the 
criminals and lock them up. (A)

Your memory is like a steel trap. 
You love to absorb large quantities 
of information and then share what 
you’ve learned with others. (B)

Your friends call you the Nego-
tiator. You’re the one who’s able 
to talk a pal out of splurging on a 
$150 pair of jeans and opting for 
the $50 ones instead. (F)

You can talk to practically any-
one about anything. (B)
 

Possessed of an entrepreneurial 
streak and armed with a killer choc-
olate-cookie recipe, you marshaled 
your best pals into one of the most 
successful lemonade stands your 
‘hood had ever seen. (E)

When your friend couldn’t afford 
a prom gown you were the first 
one to jump in with a series of 
solutions to make sure she was in 
the most beautiful dress of all. (C)

You’ve got a killer idea for a block-
buster movie you’d like to pro-
duce one day. (F)

You’re skilled in the art of persua-
sion. You’ve been known to “save 
the day” by coming through with a 
last-minute ad sale for the school 
yearbook, or convincing the princi-
pal to extend the hours of the pep 
rally before the big game. (E)

You have an analytical mind and a 
sharp eye for detail – for instance, 
the time your mom’s car keys were 
missing you were the only one 
who could successfully trace her 
steps back to the mailbox and find 
them! (A) 

Teachers always count on you to 
record grades in their books, cal-
culate averages and report the 
results to them. (D)

Your blood courses green – there’s 
not a newspaper or a plastic wa-
ter bottle you’ve come across that 
you haven’t tossed into the recy-
cling bin. (B)

When you get a homework as-
signment, you’re on it that day – 
even if you have three weeks to 
turn it in! (C)

You’re always interested in level-
ing the playing field, regardless of 
whether it’s a football field or a 
class trivia contest. (D)

You’re known for keeping your cool. 
When your Hollywood idol appears 
at a local movie screening, you’re 
the one your friends dispatch to get 
autographs. (F)
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You don’t need match.com to hook you up with the right job. We’re 
here to tell you the top three factors recruiters consider when culling 
through applicants: accounting GPA and evidence that you’re a self-
starter and a leader.



GOT  
PERSONALITY?
Of course you do! In our CPA Skillset section, 

the Personality Quiz identifies your strengths. Are you a Culture 
Vulture, Fearless Leader, Pragmatic Planner, Critical Thinker or 
Vibrant Visionary? There’s only one place to find out.

FAST CASH
Don’t just look to startheregoplaces.com 
for career advice and information. Use 
it to break out of the “broke” college 

student mold by finding and nabbing scholarship bucks in 
our Scholarship Suite, filled with hidden sources of financial 
aid – that’s loans and grants.

THIS IS A TEST
You’ve had breakups harder than the CPA exam, 
but you’ll still need someone to hold your hand 
and promise you you’ll get through it. We can help. 

Startheregoplaces.com is the definitive site for accounting and  
business information, and the CPA Skillset section is where you’ll  
get the down-and-dirty on taking the CPA test.

HEAR THIS!
Log on to www.theturnaroundgame.com 
where you’ll sit in the head-honcho seat 
at a fictitious record company. Learn the 

ins and outs of the music industry by devising a plan to take 
the company through upheavals caused by illegal music 
downloads and falling CD sales. Budget, manage and hone 
your leadership qualities. Your solutions will affect overall 
company performance in sales, cash flow and share prices. 

LOG ON
That’s an order! Use these pages 
as a guide to help you navigate the 
endless amounts of information 

we’ve got in store for you at startheregoplaces.com. 
Each step will lead you to a useful, fun and popular 
area of the site. But first you must register. Visit the 
site, sign up and be sure to check the box in Step 5 
of the registration page for free offers and the most 
up-to-date news from us.

GET A JOB!!
Here’s where you tie it all together: 
classes, exams, sleepless nights, even 
internships. They lead to the road of  

professionalism and our Jobs & Internships section is the 
place to head if you’re a Job Seeker. Master the art of getting 
interviewers interested in you and get the job you deserve.

CLICK HERE. 
GO PLACES.
Your one-stop-shop for all the info you’ll need to 
become a CPA is www.startheregoplaces.com. 
Here are some tips for navigating the site.
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FROM THEORY 
TO PRACTICE

The experience at Bankerstone is mak-
ing the information I am learning in the 
classroom come to life. I have a profes-
sor who says that the hardest part for 
him as a teacher is to decide what to 
teach and what not to teach because 
his problem is always the lack of time 
and the abundance of material to cover. 
The key phrase I remember is something 
like this: “People say that out of all the 
things you learn in school, only 10 per-
cent is useful and relevant to your job…
the problem for me is I don’t know which 
10 percent will be relevant to each one 
of you.” I would definitely agree with 
both the presumption and the problem. I 
would say that my professor, while long-
winded, is usually covering material that 
has a good probability of being relevant 
to someone in the class, sometime in the 
future. As with anything we learn, appli-
cation increases the level of understand-
ing and the need for importance.   

I just rode on a train from Nanjing to 
Wenzhou, a killer ride to say the least, 
about 14 hours in a smoke-filled train. It 
was great though. While I rode the train 
with a colleague from Nanjing, Jerry, my 
boss, flew in from Hong Kong. We were 
there to visit Jerry’s classmate from his 
Harvard certificate class who runs a real 
estate development company, and I was 
there to meet with his wife, who is a 
plastics manufacturer.

I pitched a PowerPoint presentation 
that I originally made for another client, 
quickly cleaning it up to be fitting for this 
presentation, and gave it to the chair-
man of the board, CEO, finance director 

and head accountant of a large plas-
tics manufacturer in Wenzhou, China. 
I didn’t give a flawless presentation by 
any means, but there I was commanding 
the attention of the four biggest deci-
sion makers in this company, and what’s 
more, they were listening, actually inter-
ested. I hope that I wasn’t totally out in 
left field, but I felt fairly good about the 
presentation. 

This is the most promising company 
that we have seen at my time as an intern 
at Bankerstone. Tomorrow I will do some 
quick and dirty financial statement analy-
sis and benchmarking to see what the 
possibilities for this firm to go public will 
be. Just like anything, time has shown me 
the ropes of what I should be doing; I can 
sort of feel for the next steps and do a lot 
of this on my own. 

After the presentation, Jerry left 
with another member of our team to 
go look at a plot of real estate and talk 
about the possibilities for its develop-
ment. Essentially he left me there with 
the management team to ask questions 
and get down to the nitty-gritty of this 
company. I went on a tour of the facilities 
and then up to the management offices, 
nice offices indeed. This firm is very for-
ward thinking. 

In the management offices I an-
swered questions as to the good points 
and bad points of doing a reverse 
merger, going public in the US as op-
posed to Singapore or Hong Kong, tax 
issues, audit issues, dividends and so 
forth. It was a great experience not only 
as a professional to be able to “hang in 
there,” but also as a Chinese-speaking 

professional in an entirely Chinese set-
ting to communicate effectively regard-
ing fairly domain-specific and advanced 
financial topics. I am anxious to move 
forward with this company. Who knows 
what will happen, but the experience is 
fantastic.

I experienced a whole lot of learning on 
Tuesday. I went with one of the partners 
of the firm and was able to take an active 
part in the questioning of the operations 
and understanding of a business we were 
looking at. I enjoyed watching the inter-
actions of the consultant on one side of 
me and the factory general manager on 
the other. In the end, our visit to the fac-
tory didn’t accomplish a whole lot more 
than getting face time with the general 
manager and beginning the foundation 
of the relationship for future business. 
The partner I went with, Mr. Shen, told 
me something perhaps obvious, but in-
sightful nonetheless. He said that if you 
want to get a contract signed or any type 
of deal done on the first visit, you can 
pretty much expect to come home emp-
ty-handed with no contract and no deal. 
“Stranger Visits” (we might call them 
cold calls or cold visits) rarely, if ever, 
succeed. Mr. Shen re-established the im-
portance of relationships in doing busi-
ness in China. This was indeed our first 
visit, so our main objective was to take a 
couple pictures, shake some hands, es-
tablish our competency and get a little 
bit of background on the company. Any 
hopes more than this would most likely 
prove fruitless. What this visit did do was 
open the door to future business.

When it’s all done, the high school and college 
courses, the CPA exam, even the decision about 
which direction you’d like to take your career in 
as an accountant, it’s time for the payoff – work! 
Clarke Schaumann made a bold choice while in 
school – to study and intern in China with the 
hopes of living there someday. Today he’s learning 
the building blocks of the profession at a Big Four 
firm in Orange County, California. His knowledge 
of the Chinese language and culture, however, has 
him on a fast track to become manager, and  
possibly partner, in a Chinese branch of the firm.
While he was earning intern credits in China, 
Schaumann sent journals home to his Brigham 
Young University professor Dana Bourgerie.  
Here he offers a glimpse of some of his work  
experiences while in Shanghai, the ones that  
have him looking forward to his future there.
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Face time. Many firms maintain a presence on Facebook.com, with a com-
bined total of tens of thousands of workers with pages, as well as corporate 
pages. There, employees can “meet,” compare cultures, find out where to 
eat when on the road for work, and get personal.
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